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Board of Directors’ Messages
Sambutan Dewan Direksi

Seirama dengan membahananya kegiatan
pembangunan di bidang property terutama di
kota-kota besar dan lokasi-lokasi strategis lain-
nya di seluruh tanah air, PT. BATAM ISLAND
MARINA beserta seluruh jajaran anak perusa-
haannya tidak ketinggalan ikut berkiprah dalam
bisnis properti sebagai pengembang yang patut
diperhitungkan.

Sejak didirikan, PT. BATAM ISLAND MARINA
telah banyak berkarya mendirikan berbagai
bangunan yg telah dirasakan dan dinikmati
manfaatnya oleh masyarakat dari berbagai lapisan
terutama di wilayah Jabotabek dan kota-kota
besar lainnya di Pulau Jawa, Bali dan Propinsi
Riau.

Dalam melaksanakan proyek-proyek pemban-
gunan, kami senantiasa berupaya secara jeli
mengantisipasi selera dan keinginan serta ke-
mampuan masyarakat konsumen kami dengan
tetap menjaga mutu proyek yang kami hasilkan.
Tentu saja kami juga selalu berpedoman pada
berbagai ketentuan dan kebijaksanaan yang di-
gariskan oleh pemerintah, terutama yang me-
nyangkut upaya memelihara kelestarian dan
keasrian lingkungan hidup serta memperhatikan
kebutuhan masyarakat lapisan bawah. Untuk itu
strategi subsidi silang selalu kami terapkan di
dalam setiap proyek yang kami bangun dengan
tetap menjaga mutu produk.

Menghadapi tantangan yang semakin kompetitif
dalam bisnis property, PT. BATAM ISLAND
MARINA bertekad untuk terus berkiprah
dengan selalu memperhatikan aspek Kualitas -
Kepuasan - Keuntungan sebagai "MOTTO"
Perusahaan untuk memicu semangat kerja se-
luruh staff dan karyawan kami.

In line with the bustling construction activities in
Indonesia's property sector, particularly in major
cities and other strategic locations throughout
the country, PT. BATAM ISLAND MARINA and
its subsidiarieshave been actively involved in
the property business as a highly regarded de-
veloper.

Since its inception, PT. BATAM ISLAND MARINA
has built numerous property projects that have
provided satisfaction and benefits to various strata
of society, especially those living in the Greater
Jakarta area and in other major cities on the
islands of Java and Bali and in the province of
Riau.

In developing our projects, we keenly anticipate
the needs, preferences, and financial capabili-
ties of our target markets, while always main-
taining the quality of our projects. Needless to
say, we always abide by the rules and regula-
tions stipulated by the Indonesian goverment,
particularly those pertaining to environmental
preservation and the housing needs of low-
income Indonesians. For this reason, we apply a
cross-subsidy system in all our projects while
maintaining our commitment to product quality.

To meet the rising competition in the property
business, PT. BATAM ISLAND MARINA is deter-
mined to conduct its business activities by
always practising the Company “Motto” of
Quality - Satisfaction - Profit to boost the
morale of our workforce.

ADE SOEHARI
Direktur Utama
President Director
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Marketing Plan

Perencanaan Marketing

Investasi Sekaligus Menciptakan Keuntungan

Rangkaian sukses PT. BATAM ISLAND MARINA
dalam mengembangkan dan memasarkan
berbagai proyek, mencerminkan visi yang men-
gangkat nilai-nilai kepuasan dan keuntungan
(investasi). Artinya, proyek-proyek yang ditan-
gani oleh PT. BATAM ISLAND MARINA senan-
tiasa mengutamakan segi kualitas, mulai dari
kualitas bangunan hingga semua aspek
pengembangan lokasi. Tak mengherankan bila
kemudian Perusahaan kami dikenal sebagai “
spesialis “ dalam mengembangkan dan mema-
sarkan properti yang berkualitas di titik-titik
paling strategis di Indonesia.

Secara otomatis, lokasi yang strategis menjadi
sarana investasi yang menjanjikan peluang
besar untuk meraih keuntungan. Sentuhan
kualitas yang dipadukan dengan ketajaman
pengalaman dalam menggali potensi sebuah
lokasi, merupakan strategi utama PT. BATAM
ISLAND MARINA untuk memberikan kepuasan
kepada konsumen.

Dilandasi nilai-nilai visi inilah, PT. BATAM ISLAND
MARINA menerapkan konsep pemasaran produk
Sentra Bisnis terpadu di berbagai lokasi
strategis di kota-kota besar di seluruh Indonesia.
Dengan konsep ini, konsumen menikmati nilai
tambah berupa kemudahan akses dan
kelengkapan fasilitas, sehingga semakin
meningkatkan daya tank produk kami sebagai
sarana investasi sekaligus tempat usaha yang
menguntungkan.

Ideal for Both Investment and Business

PT. BATAM ISLAND MARINA’s continued suc-
cess in developing and marketing various proj-
ects reflects the implementation of a vision that
emphasizes the values of customer satisfaction
and profitable investment. our projects are
known for their high standard in all aspects,
from quality buildings to creative site develop-
ment. Little surprise then, that our Company
has earned a reputation as a “specialist” in de-
veloping and marketing high quality properties
in prime locations throughout Indonesia.

A well-located property inherently possesses
high invesment value. A quality mindset, en-
hanced by our extensive experience in recog-
nizing and developing the potential of a particu-
lar location, is our main strategy to ensure
customer satisfaction.

Based on these values, PT. BATAM ISLAND
MARINA applies the marketing concept of inte-
grated Commercial Centers strategi-
cally located in major cities across Indone-
sia. This concept provides customers with
added value, both in term of easy access and
complete facilities, making our commercial
centers ideal both as an investment and as a
place to run a successful business.




Funtasy Island ( Batam )
Superblock Senayan ( Jakarta )
Sport X Gateway Senayan ( Jakarta )
Batam Marina City ( Batam )
Bintan Trade Centre ( Tanjung pinang )
Duren Tiga Residences ( Jakarta )
Pulomas Residences ( Jakarta )
Pulomas Park Center ( Jakarta )
International Autotrade Centre Kemayoran ( Jakarta )
Gateway Senayan (Jakarta)

CDB Park & Ride (Surabaya)
Renon Garden City ( Bali )
Permata Park View ( Surabaya)
The Garden Villange Singaraja ( Bali )
Bali Within Bali (Bali)

Pulau Lumba (Batam)

Pasar Tanah Abang ( Jakarta )
Mega Mall Pluit ( Jakarta )

Kota Baru Pinang ( Riau )
Sentra Bisnis Pluit ( Jakarta )
Banceuy Palace ( Bandung )
Matahari Kedung Badak ( Bogor )
Blok M Plaza ( Jakarta )
Permata Cimone ( Tangerang )
Plaza Bogor ( Bogor )

Sentra Bisnis Bekasi ( Bekasi )
Pasar Anyar ( Tangerang )

Pasar Pelita ( Sukabumi )

Our projects
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SUPERBLOCK SENAYAN
TVRI - JAKARTA

Total Area 4,5 Ha
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Masterplan

Plaza & Cafe Arcade
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BINTAN TRADE CENTER

TANJUNG PINANG

Total Area 220.000 M2
(22 Ha)

Legend
1. BHOPHOUSBES 4.5 X 16 M - 874 UNIT
2. BHOPHOUBES 4.5 X 16 M - 207 UNIT
BEAFOOD GENTME 4.5 X 6 M - 40 UNIT

16 M - 34 UNIT

4. BHOFrHOUSE
HOouB 100 - M8 UMNIT

X 16 M .80 UNIT,
BO - 123 UNIT

6. sHOFMOUBR BX 1AM - 87 UNIT
HOUBSING T.00/180 - 91 UNIT

7. OrMmce ToOwsn

L HOTHEL.CONVENTION, TRADE CHENTRE
MARINA CLUB ARESTAURANT

B JETTY A RESTAURANT APUNG
10.BHOPFING MALL MATAMA RI
AL BHOFPING MALL RAMAYANA

TZ.MODEMRN MARKET

Jaten Penghubung ke P Domees




DUREN TIGA

Townhouse Type A
(Standard & Hoek)
Townhouse Type B
(Standard & Hock)
Townhouse Type C
Exclusive

Residence

Type A
LT. 120 - 210 m2
LB. 190 m2

Type B
LT. 96 - 150 m2
LB. 150 m2

Type C
LT. 210 - 380 m2
LB. 290 m2
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v SARANA & FASILITAS LENGKAP
~ CICILAN FLAT 48X TANPA BUNGA
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HANYA 30 MENIT KE BANDARA

SARANA & FASILITAS LENGKAP**
* SHOPHOUSES AND RETAIL

- FOOD AND BEVERAGE CENTER

* SWIMMING POOL

* MULTI PURPOSE COURT

» MULTI PURPOSE HALL

* GEDUNG PARKIR
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GREEN BUILDING CONCEPT
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PERMATA PARK VIEW
SURABAYA




RENON GARDEN CITY
BALI
Total Area 2.5 Ha




THE GARDEN VILLAGE
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BALI WITHIN BALI
BAL
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tional, is also have a unique design to create an
sphere that is comfortable and safe environment as well
Thy the use of materials that reflect and blends the
rpunding natural environment of Bali Island




PULAU LUMBA
Kecamatan Belakang Padang
Total area + 1.550 Ha
Pengembangan Budidaya:
Plantation / Farming £ 645 Ha
Cultivation Pond £ 240 Ha
Settlements
Living non-permanent residents
Distance to nearest port of Batam island + 6.500 m
Distance to Singapore + 23.500 m

Sumber: Pemko Batam

PENINGKATAN
KESEJAHTERAAN
MASYARAKAT

/ A\

/ OPTIMALISASI PEMANFAATAN LAHAN YANG ADA \
/ PENINGKATAN PENERIMAAN NEGARA DAN DAERAH \
/ INDIKATOR LUAR FTZ BATAM PROSPEKTIF UNTUK BERINVESTASI N

{ PENCIPTAAN LAPANGAN KERJA BARU DI WILAYAH HINTERLAND BATAM \

/ JEMBATAN EKONOMI ANTARA SEKTOR TRADISIONAL DI PERTANIAN DAN SEKTOR INDUSTRI MODEREN \
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PT. BATAM ISLAND MARINA

FX. Plaza Office Tower Building 12t Floor
JI. Pintu 1 Senayan, Jakarta Pusat 10270 Indonesia
Telp: (021) 25554193 Fax: (021) 25554002




